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MONTANA TRAVEL REGIONS & COUNTIES
ECONOMIC CONTRIBUTION OF 2023/2024 AVERAGED 
NONRESIDENT TRAVEL SPENDING
Nonresidents spend over $5 billion in Montana each year. This report looks at 
the distribution of spending across Montana’s six travel regions, as well as 20 
of the 56 counties with the highest spending based on an average of 2023 and 
2024 spending data.
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OVERVIEW
Money spent by those traveling in Montana has a direct effect on businesses 
where spending occurs, and it ripples throughout the state’s economy from 
there. Statewide, spending by nonresident visitors (averaged over two years - 
2023 and 2024) totaled $5.28 billion. This report details the methods and results 
of the economic impact analyses for each of Montana’s six travel regions, as well 
as analyses for counties in which nonresident travelers spent approximately $50 
million or more.  

GLACIER AND 
YELLOWSTONE 
TRAVEL REGIONS 
RECEIVED THE 
HIGHEST PERCENTAGE 
OF NONRESIDENT 
TRAVELER SPENDING 
WITH 33% AND 25%, 
RESPECTIVELY.

$5.28 
BILLION
*2023 & 2024 
AVERAGE TOTAL 
SPENDING IN 
MONTANA

The Institute for Tourism and Recreation Research (ITRR) prepares these estimates 
through data collected via in-person interviews with travelers, as well as data from 
secondary sources. For more information about ITRR’s Statewide Nonresident 
Traveler Survey, please refer to the document found at https://www.umt.edu/
tourism-recreation-research/about/nonresident.php

2023/2024 ESTIMATE OF 
NONRESIDENT TRAVELER SPENDING 

BY REGION 

https://www.umt.edu/tourism-recreation-research/about/nonresident.php
https://www.umt.edu/tourism-recreation-research/about/nonresident.php
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INTRODUCTION
Nonresident spending is a significant contributor to Montana’s economy. Money 
spent by those traveling to and through the state has an effect not only on the 
businesses where spending occurs, but it ripples throughout Montana’s economy, 
both locally and regionally. Economic impact analysis allows the state to observe 
the direct and indirect effects of the money spent by nonresident travelers in terms 
of the economic activity supported by this spending, and the number of jobs and 
labor income supported by this spending, as well. This report is comprised of a 
collection of economic impact analyses for each of Montana’s six travel regions, as 
well as 20 of the 56 counties in the state.

TRANSPORTATION AND 
FOOD & BEVERAGE 
ARE THE MAJORITY 
OF SPENDING FOR 
VISITORS – ALMOST 
55% – AS TRAVELERS 
EXPLORE THE STATE. 
LODGING ACROSS 
MONTANA ACCOUNTS 
FOR 22% OF TRAVELERS’ 
SPENDING.

EXPENDITURE DATA
Nonresident spending data are 
collected at the statewide level, and 
estimates are based on average daily 
spending of visitor groups and the 
estimated number of visitor groups 
to Montana each year. To estimate 
the total spending at the county and 
regional level, the reported spending 
patterns within each expenditure 
category are observed for each county 
in the state, and the state total spending 
amount is allocated to the counties 
appropriately.
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The statewide total average spending for 2023 and 2024 is presented on the 
previous page. For the analyses highlighted in this report, the 2023 (inflation-
adjusted to 2024 $s) and 2024 county spending estimates were averaged. Doing 
so helps to account for small sample sizes within some counties and within some 
spending categories, and the variations in county spending patterns that may 
occur from year to year because of these small sample sizes. Total spending in the 
counties that received an estimated $20 million or more in nonresident traveler 
spending is displayed below. Total spending in the six travel regions is also included.

2023/2024 ESTIMATE OF NONRESIDENT 
TRAVELER SPENDING PER COUNTY - COUNTIES 

WITH $20 MILLION OR MORE
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The following pages provide estimates of spending within the various expenditure 
categories by nonresidents for each of the selected travel regions and counties 
(those in which nonresidents spent approximately $50 million or more). IMPLAN 
economic modeling software was used to estimate the economic impact of 
nonresident spending within each of the six travel regions. Additionally, estimates 
were produced for 20 of Montana’s counties, which had samples large enough to do 
so. To clarify, “nonresident spending” indicates money spent by travelers who do not 
have a permanent residence within Montana. It does not include Montana residents 
traveling within the state who may have spent money in a county other than the 
one in which they reside.

An IMPLAN model was created for each of the 20 counties and six travel regions. 
Industry sectors corresponding to the expenditure categories were used in the 
models, and the dollar amounts for each county and region were input into the 
respective models accordingly. The following 26 figures represent summaries for 
the individual counties and regions. Included in each summary is the estimated 
two-year average spending within each category and the economic impact within 
the county or region of that spending. The direct, indirect, induced and combined 
effects are included to provide a clear illustration of the ripple effect of nonresident 
spending at the local or regional scale. In some cases, the economic impact to 
industry output (the value of goods and services produced by an industry which 
nonresidents purchase) is a smaller sum than the total amount of spending in a 
county or region. This is to be expected. On a regional basis, and particularly at 
the county level, much of the money spent in the area “leaks out.” Generally, fewer 
industries exist at the local level than at the state level. Therefore, many supplies 
and goods must be purchased outside the local area, and can be considered 
imports. Hence, the dollar amount spent will not equal the Direct Industry Output 
figure unless everything required to produce the goods and services purchased by 
nonresident travelers is available within the region. This is particularly noticeable 
when looking at county level economic impacts, in which case much of the money 
spent within a county is leakage, and does not contribute to the impact.

ECONOMIC IMPACT ANALYSIS
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The reader must be aware that the estimates presented on the following pages 
are just that – estimates of nonresident traveler spending. It is not possible to 
collect actual figures of total spending by nonresidents throughout the year at 
each establishment, or within each industry, in the state. Therefore, estimates of 
spending are generated by ITRR based on both primary and secondary data. Survey 
data collected around the state throughout the year provide insight into average 
spending patterns and dollar amounts by travel groups. This data, combined with 
estimates of total visitation to the state, allows for the statewide, regional, and 
county spending estimates to be produced. Sample sizes can vary from year to 
year within regions, as can the spending patterns of those respondents captured 
in the sample. This can result in significant variation year-to-year, and readers are 
urged to use caution when comparing the estimates in this report to any previous 
or forthcoming estimates of nonresident traveler spending. To view specific region 
and county nonresident spending estimates, please visit our interactive dashboard 
on our website (www.umt.edu/tourism-recreation-research/interactive-data/default.
php)

NOTES TO READER

http://www.umt.edu/tourism-recreation-research/interactive-data/default.php
http://www.umt.edu/tourism-recreation-research/interactive-data/default.php
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2024 Nonresident Traveler Expenditures & Economic Contribution in
Central Montana Travel Region

Gasoline, Diesel $114,662,000

Hotel, Motel $80,879,000

Restaurant, Bar $60,910,000

Groceries, Snacks $35,684,000

Retail Sales $23,695,000

Outfitter, Guide $16,187,000

Auto Rental $10,447,000

Made in MT $5,772,000

Campgrnd, RV Park $4,804,000

Misc. Services $4,316,000

Vehicle Repairs $3,234,000

Lic., Entrance Fees $3,200,000

Rental Cabin, Condo $2,452,000

Gambling $1,781,000

Farmers Mkt $1,425,000

Transp. Fares $86,000
TOTAL $369,534,000

2024 Contribution of Nonresident Traveler Expenditures in Central Montana Travel Region

Table 2 - 2024 Economic Impact Direct Indirect Induced Combined
Industry Output $278,081,000 $77,782,000 $60,384,000 $416,247,000

Employment (# of jobs) 2,367 437 377 3,181
Employee Compensation $65,101,000 $17,829,000 $16,641,000 $99,571,000

Proprietor Income $9,003,000 $4,703,000 $2,636,000 $16,342,000
Other Property Type Income $38,680,000 $9,882,000 $13,158,000 $61,720,000

State & Local Taxes^ $14,602,000 $3,440,000 $2,859,000 $20,901,000

Industry Ouput is the value of goods & services produced by an industry which nonresidents purchase. Employment is full- and part-time average annual 
jobs. Other Property Type Income consists of payments for rents, royalties and dividends.
*Data is collected at the state level. In 2024, several categories had insufficient sample size for regional breakout. 
◊Expenditure category totals may not add to overall total due to rounding.    ^ Comparison to previous years is not advised.

Table 1 - Total Nonresident Spending in Central 
Montana*,◊

▪2024 estimates of spending in 
Central Montana by nonresident 
visitors to the state totaled near 

$370 million.

▪This $370 million in local spending 
directly supports $278 million of 

economic activity in the region, and 
supports an additional $138 million 

of economic activity, indirectly.

▪The total contribution of 
nonresident spending to the regional 

economy was $416 million.

Direct impacts result from nonresident traveler purchases of goods and services; Indirect impacts result from purchases made by travel-related businesses; 
and Induced impacts result from purchases by those employed in travel-related occupations.
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